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PHOTOGRAPHS AT FROST 


Illustrate An Ideal 


Late on the afternoon of May 6th there came 
word that the town of Frost, Texas, had been 
struck by a cyclone. 


Before 5:30 next morning The News had deliv- 
ered to the people of the Dallas territory not 
merely the story but PICTURES taken by staff 


photographers. 


A few hours later The Journal appeared with 
airplane views of the devastated town — taken 
by a staff photographer in a chartered plane. 


These “scoops” illustrate the thoroughness with 
which these two papers carry out their set policy 
of getting the news—while it’s news—at any 
cost or hazard. 


The Dallas Morning News 
The Dallas Journal 














DALLAS 














AS 








READY FOR OCCUPANCY IN 1931 


An Aristocrat Among Buildings 


No Other Building Has Ever Been Built with 


all the Incorporated Features of 
The National Building 


SuPERIOR LOCATION. In the forefront of the buildings 
now changing the skyline of Dallas will be The National 
Building rising from the corner of Commerce and Lane 
Streets. in the very heart of the financial and commercial 
district. 


ATTRACTIVE DESIGN. This dignified structure of stone 
offers to its tenants a lifelong business location that will be 
enhanced by time. Built in the simplicity of modern lines, 
its design will never be surpassed nor be obsolete. 


Your CAR PARKED IN SAME BUuILDING. In the 
National Building, three full floors in the basement will be 
provided for storage of your car. Fast self-levelling elevators, 
electrically controlled doors, banked in the center of the 
building. These and many other details make this finer office 
building worthy of its commanding location. 


OTHER INTERIOR FEATURES. The temperature of The 
National Building will be reduced in summer with its con- 
ditioned cooled air system—in addition, ceiling fans. Cor- 
ridors of choicest panelled walnut—all office floors carpeted. 
Concealed radiators and pipes—exterior and interior mod- 
ernistic in color and design. 


THE LUNCH CLUB. Designed for the executives, heads of 
departments and their guests. With private dining, sales, 
conference and directors’ rooms, will give this most beauti- 
ful of business buildings its pronounced prestige. The multi- 
tude of features make tenancy a corporate and personal 
ambition. 


IT OFFERS A RENTAL VALUE which no executive mind 
can ignore. By duplicating and standardizing The National 
Building, this with the most efficient interior, void of col- 
umns, therefore, no waste space, we give you the answer 
relating to the all important question of rental costs—a 
modest rental. 


PREFERENCE LOCATIONS ASSIGNED Now Although the 
inception of this building dates several years back, actual 
renting is numbered in months. Today 35 per cent leased. 
Let our space engineers plan your new office. Enjoy the 


luxury of ideally planned offices in a building of rich 
dignity. 


THE NATIONAL BUILDING 


Commerce Street at Lane 


Prompt action will give choice of locations 


Whitson & Roberts 


Rental Agents 
1711 Santa Fe Building Telephone 7-4647 
DALLAS MINNEAPOLIS 


ANNOUNCING THE 








Copy is of the Rand-Tower in Minneapolis, by Holabird & Root, 
upon which the new Dallas building is planned. 
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Storage Problems 
are SIMPLIFIED | 

through the use of 

LYON Equipment 
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Gee 4 Neatness, simplicity and system are apparent in a tool room, Ti 
af d ‘| warehouse or stockroom equipped with Lyon Steel Shelving. meet 
* ¥ f oq Economy is present, too. The plans of an installation, de- that 
ny | Aes \s veloped by Lyon Engineers working with a prospect, provide pos 
‘e al “at easiest accessibility for the fastest moving items. Each item rt 
\ Ae oe a \ has a definite space and related items are grouped. Orders nece: 
Gasper pe eee are filled in less time, with fewer errors and stocks are car- tion. 
oe ? oy ried on less floor space. Inventory taking is simplified. The T 
cost of handling stock is reduced .. . These many economies ler, a 

will pay for Lyon Steel Shelving. It lasts indefinitely and Can: 

changing conditions do not affect its value, because it is ana, 

quickly adjustable to new requirements ... The qual- of th 

ities of convenience, strength, durability and economy M 









so marked in Lyon Steel Shelving are characteristic 
also, of other Lyon Products—steel lockers, cabinets, 
tool cribs, shop boxes and other equipment that re- 
duces storage and handling costs. Write for book 
“Cutting Costs with Steel Storage Equipment.”’ 
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STEWART BUILDING—Commerce at Lane Street 
Engineering Sales Representatives 
LYON METAL PRODUCTS, INC. 









STEEL STORAGE and DISPLAY 
EQUIPMENT 


Coe 8a Vin c . LOCKERS CABINETS + COUNTERS 
SHOP BOXES TOOL ROOM EQUIPMENT 
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HAT the canalization of the Trin- 
ity River is the most important 
project before the people of Dal- 
las and Fort Worth was the gist 

of speeches made at a luncheon May 9 

sponsored by the Chamber of Commerce. 
The luncheon took the form of a mass 

meeting to convince the people of Dallas 
that such utility of that natural resource 
was not only feasible from an engineer- 
ing standpoint but was an economic neces- 
sity that would justify the outlay of funds 
necessary to bring about its consumma- 
tion. 















The principal speakers were Roy Mil- 
ler, active vice president of the Intracostal 
Canal Association of Texas and Louisi- 
ana, and Albert Reed, commerce counsel 
of the Dallas Chamber of Commerce. 


Mr. Miller said in part: 













Another Attack on Old Man River 


Dallas Business Men Join 
Hands in Promoting Gigantic 
Inland Waterway to add to 


Dallas’ Distribution Facilities. 


“Today we are confronted with an en- 
tirely new situation, which is readily re- 
vealed in the light of two outstanding 
facts. First, additional transportation fa- 
cilities must be provided to meet the re- 
quirements of our rapidly growing com- 
merce. Second, transportation costs upon 
basic commodities and raw materials must 
be reduced as a measure of necessary re- 
lief both to industry and agriculture. 


“It is interesting to note that while our 
population has increased during the last 
fifty years 300 per cent, our commerce 
has increased 1800 per cent, or, in other 
words, six times as rapidly as our popula- 
tion. And it is only logical that this in- 
crease will continue. In view of these 
facts no one can deny the wisdom or the 
soundness of the policy which proposes 








that wherever possible our great natural 
heritage of inland streams and rivers shall 
be translated into instrumentalities of 
service to the American people. 


“In line with the development of the 
Trinity we must think of the improve- 
ment of a great inland waterway system 
that will serve practically every part of 
that vast expanse of territory lying be- 
tween the Alleghenies on the east and the 
Rocky Mountains on the west and from 
the Great Lakes to the Gulf. This officially 
comprises the Mississippi River system, 
with a total of more than seventy projects 
and a total of more than 14,000 miles com- 
pleted. The Intracoastal Canal of Louisi- 
ana and Texas will be a main trunk line 
of the system extending as far west as 
Corpus Christi and serving the entire 


(Continued on page 18) 
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EXAS has reached the point in its 
history where sectional lines must 
be abandoned and forgotten. There 
must be no East Texas, North 

Texas, West Texas or South Texas, but 

a unified TEXAS, with every man, wom- 

an and child of its six million population 

dedicating themselves to the upbuilding 
and development of the state as a whole. 


Texas cannot grow piece-meal. It will 
grow as a state or settle backward as a 
state. If eastern Texas is prosperous, El 
Paso will feel it. If the coast area suffers 
some great calamity, Dallas business will 
reflect that condition almost immediately. 


The state is the largest unit of the 
United States. Not many years ago the 
question of dividing the state into two or 
three separate and smaller states was often 
discussed. Loyalty of Texans held the state 
together in spite of its enormous size. 
Today, with quickened methods of trans- 
portation and communication, with in- 
creasing miles of railroad, new airmail 
and passenger lines, and the ever extend- 
ing highways, the people are drawn so 
closely together that it is no longer con- 
sidered a long journey from El Paso to 
Texarkana or from Dallas to Brownsville. 


Practically all of the great projects 
now under way in the state are statewide 
in their importance. The new Federal Hos- 
pital, the navigation of the Trinity River, 
new federal highways, improvement of 
port facilities along the Gulf of Mexico, 
a new transcontinental airmail line, the 
development of the citrus industry, the 
mining of potash, dairying, all are im- 
portant to Dallas, El Paso, Tyler, Galves- 
ton, San Antonio, Houston and Corpus 
Christi, and the other great cities of the 
state. 


The Texas Power & Light Company is 
urging ‘Texans’ Let’s Talk Texas”. There 
was never a finer bit of advice given than 
that. We are proud in Dallas of Hous- 
ton’s ship channel. Houston is proud of 
our great wholesale business. San An- 
tonio feels pride in Fort Worth’s packing 
industries. Fort Worth is proud of the 
Alamo. It is all Texas. The people of Van 
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Recognizing a Higher Loyalty 


Sectional Cooperation can Build a Better Texas 


By HOMER D. WADE 


Vice President and General Manager 
Dallas Chamber of Commerce 








HOW TEXAS STANDS 


Agriculture 


Ist in the total value of agricultural products. 
lst in acre value of crops (except luxury states). 
Ist in the production of cotton. 

Ist in the production of grain sorghums. 

lst in the production of Bermuda onions. 
lst in number of farms. 

lst in farm acreage. 

2nd in the production of rice. 

3rd in the production of peanuts. 

3rd in the production of early cabbage. 

3rd in the value of farm property. 

3rd in the production of broom corn. 

4th in the production of sweet potatoes. 


Live Stock and Animal Products 


lst in the production of mohair. 

lst in the production of wool. 

lst in the number of goats. 

lst in the number of sheep. 

Ist in the production of beef animals. 
lst in the number of mules. 

1st in the number of turkeys. 

2nd in the total value of farm stock. 
4th in the number of horses. 

8th in the number of dairy cattle. 
8th in the value of animal products. 


Manufacturing 


lst in the manufacture of cotton ginning machinery. 
1st in the manufacture of cottonseed oil products. 
7th in flour milling. 

13th in the total of manufactured products. 


Educational 


ist in the number of junior colleges. 

4th in the number of elementary and secondary 
schools. 

5th in the number of schools of all kinds. 

6th in the number of women attending colleges. 
11th in the number of men attending colleges. 


Communication and Transportation 


Ist in railway mileage. 

lst in road mileage. 

7th in number of motor cars. 

9th in mileage of surfaced roads. 
10th in number of telephones. 
13th in electrical railway mileage. 


Miscellaneous 
Ist in area. 
2nd in exporting. 
4th in population. 











profit by the development of the Magic 
Valley. Mercedes will feel the effects of 
the discovery of the world’s greatest oil 
field in Van Zandt County. 


“There is glory enough for us all” has 
been said many times of many things. 
Largely because, in all probability, there 
has been no better expression coined. Cer- 
tainly there is enough in this great empire 
to give each man his share of the glory 

















and it is not fitting that any of us should 
envy the particular glories of any one se. 
tion. 


The Texas Almanac says of Texas: 


“With a land area of 262,398 square 
miles, which is 8.8 per cent of the entire 
land area of the United States, the state 
has a population of about 5,487,000 which 
amounts to 20.9 per square mile, about 
half the density of the Nation. The Texas 
trade balance with the remainder of the 
world is maintained largely through the 
outward shipment of cotton, beef cattle 
products, wool, mohair, wheat, rice, win- 
ter and early spring fruits and vegetables, 
forest products and petroleum. In the 
four leading fields of raw production— 
crops, live stock, minerals and forest prod- 
ucts—Texas ranks among the leading 
states. Its total annual production of raw 
materials probably averages $1,500,000, 
000 in value, which is approximately 7 
per cent of that of the United States. As 
against this Texas has about 4.5 per cent 
of the total population of the country and 
does about 1.5 per cent of the manufac: 
turing. This comparison of crude prod: 
ucts, population and manufactures tells a 
good deal. Texas is still a crude state: its 
future is before it. Talk with its people 
and they talk from the present to the 
future. 


“Having gotten somewhat away from 
pride in physical size, Texas people stil 
must have their say about the bigness of 
the state’s undeveloped resources. They 
have faith in such. Now, there is nothing 
in this world quite so generally overde 
veloped as undeveloped resources. Any 
raw nation or province fortunate enough 
to have a few outcroppings of coal soon 
gets credit for “Vast undeveloped coal 
fields.’ A little marketable pine will get 
afloat magazine stories mentioning ‘great 
timber resources’. 


“There was a time when such an it 
dictment might have been brought against 
Texas, but no more. The proof of the un 
developed resource is in the developing 


(Continued on page 21) 
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Anywhere via the 


1 yTRAORDINARY” is the only 
expression adequately describing 
the development of aviation at 
Dallas in the last eighteen 

months. Only those who have been closely 
in touch with every phase of the indus- 
try’s expansion have a genuine apprecia- 
tion of the manner in which commercial 
flying has expanded locally. Net results 
are most impressive, however, and have 
excited the comment of such national fig- 
ures as Julius Barnes, president Chamber 
of Commerce of the United States, who 
referred several times during aviation dis- 
cussions at the recent annual meeting of 
his great organization to the flying status 
of this city as a demonstration of the pos- 
sibilities offered to American communi- 

ties in this great new transportation di- 

vision. 

It is most interesting to take an inven- 
tory of aviation at Dallas and to com- 
pare the results with the figures repre- 
senting the city’s position less than two 
years ago. 


On the opening day of 1929 Dallas 
owned Love Field Airport and flying ac- 
tivities consisted of Texas Air Transport 
operating one mail contract, National Air 
Transport with one mail contract, South- 
ern Airways conducting a training plant 
and Army Air Corps details for the in- 
struction of reserve corps officers, Fair- 
child Aerial Surveys and the Good & Fos- 
ter taxi and service plant. The combined 
payroll probably did not exceed $40,000 
per annum. 


Today the city of Dallas owns two 
airports, while the fine Dalworth field op- 
erated by Curtiss‘ Wright Flying Service 
gives Dallas a third. 


The list of commercial flying activities 
has expanded to a degree that necessitates 
listing by classes as follows: 
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Dallas Is Adding Rapidly 
to its Facilities for Handling 
Air Plane Traffic to Any 


Part of the Nation. 


Passenger Lines — Southwest Air Fast 
Express, Southern Air Transport, Inc.; 
American Airways, Inc.; Western Air 
Express, Standard Air Lines (W. E. A.), 
Delta Air Service, Inc.; Cromwell Air 
Lines, Inc. 


Mail — National Air Transport, two 
contracts; Texas Air Transport, two con- 
tracts. 


Aviation Schools — American Eagle 
Aircraft Corporation, Curtiss‘Wright 
Flying Service, Dallas Aviation School 
(Successor to Southern Airways), North 
Texas Flying School, Texas Aero Service 
and College, Woodall Aviation School. 


Factory Branches — American Eagle 
Aircraft Corporation, Fairchild Aircraft 
Corporation, Curtiss Wright Airplane 
Corporation. 


Aerial Surveys—Fairchild Aerial Sur- 
veys, Inc. 


Miscellaneous — Good & Foster Aero 
Service, Eagle Motor & Machine Works, 
Macbeth & Macbeth (Kinner Motor 
Service) Magnolia Petroleum Company. 


Federal Government Army Airways— 
366th Observation Squadron; Aeronau- 
tics Branch, Department of Commerce; 
U. S. Weather Bureau, Substation. 


Aviation at Dallas is expanding so 
swiftly that before this article reaches 





Air . 


A 


the public it is quite on the cards the 
foregoing compilation will be incomplete! 

The economic side of the equation is, 
perhaps, best expressed in terms of dollars 
and cents. A careful survey of the indus- 
try at Dallas demonstrated that on May 
1 the combined payrolls of flying activi- 
ties totaled approximately $630,000 per 
annum. It will be generally admitted that 
Dallas’ aviation infant has developed into 
lusty young manhood. 


An estimate of the future development 
of aviation at Dallas necessitates the con- 
sideration of a variety of features having 
a bearing on the matter. 


Unquestionably a prime factor in the 
swift development of the industry here 
has been the existence of Love Field Air- 
port, one of America’s best known land- 
ing fields. Love Field is a “free port” in 
that no charges are made for its use. Avia- 
tion has been a losing game for operators 
who have met their persistent overdrafts 
with courage born of the conviction that 
sooner or later the industry will come 
into its own and operations will show a 
balance on the right side of the ledger. 
In view of the splendid air transport 
service provided for Dallas and the large 
sums put into circulation in the shape of 
payrolls, the city of Dallas has maintained 
its free airport policy and will, let us 
hope, continue this policy until the corner 
is turned and aviation begins to show a 
profit for its backers. 


In the interim it is important that Love 
Field shall be maintained adequately. 
Those things necessary to keep the land- 
ing field in first-class condition for the 
handling of air traffic should not be neg- 
lected and there is no indication that the 
value of the industry is underestimated. 
In the effort to maintain Love Field in 


(Continued on page 21) 
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June Conventions June—Fisk Tire & Rubber Company. 
June—Federal Reserve Bank Stock- 


June 2-4—Marshall-Hughes Company, _ holders’ Assn. 

Sales Conference. June—Texas-Louisiana Tariff Bureau. 
June 8—Chester County Reunion. June—Vacuum Oil Company, Sales 
June 9-20—Texas Pastors’ School, Conference. 

Methodist Episcopal Church, South. 

June 14-16—Blank’s Travel Bureau. 
June 16-28—The Scholl Manufactur- New Branches tor April 


ing Co., Sales Conference. 


June 25-27 — National High Twelve The following concerns of sectional or 
national prominence established facilities 


Club. 
June 26-28—Delta Sigma, National ™ Dallas during April: 
Fraternity. National Eguipment Corp., Milwau- 


June 29-July 3—Delta Psi Kappa So- ee, Wis. Contractors’ equipment. Clark 
rority, National. & Burrows, Inc., 3600 Commerce S5t., 


June — Baptist Executive Board of Texas distributors. 
Texas. Clawson & Bals, Inc., Chicago, Ill. Re- 





Month by month, in this column, will be recorded the growth of Dallas 
as shown by the available statistical information. 
BANK CLEARINGS BANK DEBITS 
1929 1930 1929 1930 

January - ’ ’ + $265,365,726.24 $207,852,872.08 $287 ,306,000 $249,792,000 
February . . . 220,677,360.88 177,426,932.40 235,300,000 210,891,000 
March - - . - 243,485,065.89  190,336,355.97 271,141,000 280,475,000 
April - . . - 228,307,179.67 173,552,526.66 248,497,000 237,646,000 
May - . - - 216,624,833.08 233,971,000 
June ~- ’ . - 195,818,474.36 217,138,000 
July - ke - + 216,056,756.41 223,645,000 
August . . - 220,008 ,508.00 237,562,000 
September . . - 261,650,607.88 267,390,000 
October . ’ ’ 305,794,072.78 334,837,000 
November ’ . - 242,138,337.39 283,286,000 
December - , ’ 265,860,631.04 293,643,000 

Total - . - $2,881,787,579.62 $3,133,816,000 

BUILDING PERMITS POSTAL RECEIPTS 
1929 1930 1929 1930 

January . - ’ -$ 880,453 $ 535,830 $ 328,109.57 $ 329,647.47 
February ~- - - - 467,022 589,012 326,162.35 327,262.42 
March - - ’ 1,708,728 795,645 357,601.65 327,534.36 
April - - - . 1,294,212 1,034,935 325,033.60 334,307.28 
May - ’ . ’ - 550,880 345,126.20 
June - - - - 469,550 295,462.39 
July ° - - - - 416,940 298,382.42 
August - . ’ ’ 501,331 325,046.00 
September ’ , - ’ 768,992 346,611.40 
October - - ’ - 1,651,175 392,430,17 
November . - . . $31,217 355,921.10 
December - - - - 532,714 429,275.32 

Total (Dallas proper) - * $15,157,796 $4,025 ,062.35 

GAS METERS TELEPHONES 
1929 1930 1929 1930 

January ‘ . - . - 66,401 66,909 68,752 69,340 
February . - . - 66,480 67,048 68,752 69,390 
March . . ’ - - 66,520 67,099 68,902 69,440 
April - - - . - 66,601 67,041 68,962 69,492 
May - . - - - + 66,652 69,021 
June - - - - - 66,681 69,048 
July - - 4 we. - « See 69,113 
August - - - - - 66,764 69,180 
September ’ . - ’ 66,802 69,230 
October . - ’ ’ - 66,831 69,264 
November , ’ - - 66,851 69,294 
December - . . ’ - 66,880 69,301 
*Includes Public Utility Construction. 
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babbiting of bearings. Leased building 
3013-15 Main St. for Dallas plant. Sales 
through Herbert Sierk Company, Dallas 


A. J. Reach, Wright & Ditson, Chj. 
cago, Ill. Athletic goods. Southwestern 
distributing branch, 700 Elm St. Ralph 
F. Wheeler, Manager. 

National Lead Company, New York. 
N. Y. Manufacturing and distributing 
branch, 959 Terminal Street, to serve 
Southwest. Paints, white lead, babbit ma- 
terials, etc. 

F. & W. Grand-Silvers, New York. 
N. Y. Retail store, Main and Ervay Sts 

Manhattan Shirt Company, New York. 
N. Y. Southwestern sales and distribut- 
ing branch, Wholesale Merchants Bldg. 
Harry Jacobs, District Manager. 


Safeway Stores, Inc., Oakland, Calif. 
Wholesale produce division, 1000 South 
Preston St. 

Otis & Company, New York, N. Y. 
Investment securities. Office, 307 First 
National Bank Bldg., Sam Pondrom, rep- 
resentative. 

Esteve Bros. & Co., Barcelona, Spain 
Cotton. Moved offices to Dallas from 
Galveston; Cotton Exchange Building. 


Sooner Bond Company, Oklahoma 
City, Okla. Eli Jolly, State representative; 
to establish office shortly. 

Colonial Holding Corp., Salt Lake 
City, Utah. Texas office, 1210 Allen 
Building. 

Peerless Life Insurance Co.. Corpus 
Christi, Texas. North Texas office, 1120 
Mercantile Bank Bldg. E. F. White, Ex. 
ecutive Vice President. 


Mississippi‘ Warrior Service, New Or 
leans, La. Office, 1220 Kirby Building. 
Leonard W. Carson, Commercial Agent; 
Erle G. Thomas, Traveling Freight Agent. 


Petro Royalty Corporation, 120 Broad: 
way, New York, N. Y.; subsidiary, Pe- 
troleum Industries, Inc.; office, 812 Dallas 
National Bank Bldg. Willis Storm, Mat 
ager. 


E. W. Marland Company, Inc., Ponca 
City , Okla., oil; 812 Dallas National 
Bank Bldg., W. Grant Blanchard, Jr. 
Manager. 

Chicago Pneumatic Tool Company, 
New York, N. Y. Distributing branch, 
3600 Commerce Street. 


International Airways, Kansas City, 
Mo. Operating passenger line through 
Dallas from Kansas City to Brownsville. 
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Office, 1211 Athletic Building; A. A. 
Naulin, Vice President. 

Southwest Insulation & Packing Co., 
Fort Worth, Texas. Asbestos products. 
Distributing branch, 1213 Hord St. 

Willmark Service System, New York, 
N.Y. Branch office, 313 Central Bank 
Bldg. 

Mid-West Wool Marketing Associa- 
tion, Kansas City, Mo. Subsidiary Na- 
tional Wool Marketing Association. 
Texas office, 1710 North Lamar Street. 

Max Udell & Sons, New York, N. Y.; 
clothing. Haas & Kohen, 601 Wholesale 


Merchants Bidg., sales agents. 


New Members 


The following budget subscribers have 
been added to the Chamber of Commerce: 

F. & W. Grand-Silver Stores, Buick 
Motor Company, Southwestern Show 
Case Co., Southwest Dairy Products Co. 

Budget subscribers who have increased 
their memberships are: 

St. Louis, Southwestern Railway Lines 
(Cotton Belt), Missouri-Kansas-Texas 
Railway Lines, John E. Morriss Co., Cal- 
laway & Reed, Oklahoma Contracting 
Co., Doggett Grain Co. 

News members added during the last 
thirty days are: 

Martin W. Williams Bureau of Inves- 
tigation, Richmond Fire Proof Door Co., 
P. B. Arrington, Blue Bird Drug Co., 
Continental Chemical Corporation, Gil- 
bert’s, Inc., I. J. Hacker Furniture and 
Auction House, National Battery Co., 
Navarro Oil Operators, E. J. (Newt) 
Nordstrom, The Rath Sales Co., Texas 
Security Mutual Life Insurance Co., 
F. H. White Cleaning Co., Bank- 
ers’ Guaranty Life Co. Darling 
Dress Mfg. Co., J. E. Foster & Sons, 
Iselin Jefferson Co., Mayhew Machine & 
Engineering Works, Tarnower Bros. Mil- 
linery, Valvoline Oil Co. (Southwest Di- 
vision), Webers Root Beer Co., J. P. 
Holy, Molloy Mirror & Art Glass Works, 
E. John Baldwin, National Chemical CS;. 
A. & E. Auto Top & Paint Co., Inc., 
Electric Illuminating Co., Hartt Petro- 
leum Co., Information Service Bureau, 
Tully's, Inc., Ernest A. Wood, Jake 
Michaelson Paint Co., Jno. C. McLemore 
g Son, Shoe Market, Inc., Sunset Motor 
Freight Lines, W. B. Koch, Jr., Mars, In- 
corporated, Dallas Janitors’ Supply Co., 
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Dallas Paint & Paste Co., Hardin & Dan- 
iel, Kuhn Paint Stores, Mahoney’s Studio, 
F. F. Parish & Co., J. R. Shoupe Lumber 
Co., Magnolia Garage, Webb Waffle 


House. 


Keeping up with busy Dallas 


Dr. Max Strang, pastor of the Central 
Congregational Church, has been elected 
president of the Dallas Pastors’ Associa- 
tion. 


The Sealy Mattress Company has in- 
vested $100,000 in machinery to enlarge 
its Dallas furniture factory. 

> 

Mrs. Clarence Echols has been elected 

president of the Dallas Council of Par- 


ents and Teachers. 
> 


Harry G. Jones has returned to Dallas 
as North Texas manager for the Inves- 
tors’ Syndicate, with offices in the Re- 
public Bank Building. 


Fo 


The promotion of W. H. Thomson, 
Jr., to the vice presidency of the Texas 
Power & Light Company has been an- 
nounced. 


An office has been opened in Dallas by 
M. C. Wolfe, under the name of the 
Morgan Wolfe Company for the sale of 
public utility and industrial stocks and 


bonds. 
> 


The Standard Paint and Paper Com- 
pany has opened at 2022 Main Street 
under the management of E. F. Story. 


<> 


R. B. Reinhart, manager of the local 
interests of the Great Atlantic & Pacific 
Tea Co., announces that his firm contem- 
plates the erection of a large warehouse on 
property the firm recently acquired here. 


rr, oe 


Mrs. L. J. Wathen has been elected 

president of the Dallas Penwomen. 
> 

A. L. Neiman, for many years a resi- 
dent of this city, has purchased an inter- 
est in Woolf Brothers and has moved to 
Kansas City to be general merchandise 
manager in charge of women’s wear. 


NMS 
Me Nae Nae 


Philip— (Traveling through an Indian 
reservation, wanted some pineapples) 
“Heap big pineapples.” 

Indian—“*Aw go heap *em yourself.” 





New Manufacturing Plants 
Wholesale and Distributing 
Retail - - + + + «© - 


Miscellaneous 


Branches of Sectional or National 
Concerns a ee oe, 


Estimated Number of Employes, 


All New Concerns 
Estimated Annual Payroll - 





INDUSTRIAL SUMMARY 
for APRIL, 1930 


New Concerns 











Previously Total for 

April  Repo~ted Year 

5 34 39 

i 68 83 

20 42 62 

29 79 108 

69 223 292 

21 78 99 
311 3 


$559,800 
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Mexico Offers Unique Vacation 


VACATION trip into Mex- 

ico, the land of romance and 

beauty, will soon be a reality. 

The Pan-American highway is 
no longer a dream, but is under construc- 
tion. The great number of inquiries with 
reference to Mexico and Mexican roads 
prompted the writer to make a personal 
investigation by taking a trip over that 
portion of the Pan-American Highway 
which has already been completed in 
Mexico and opened to traffic as far as 
Valles—a mileage of approximately 460 
miles south of Laredo, Texas. 


About August 1, 1930, a provisional 
road will be opened from Laredo, Texas, 
through Sabinas Hidalgo, Monterrey, San- 
tiago, Montemorelos, Linares, Ciudad 
Victoria, Xicotencatl, Quintero, Tama- 
zunchale, Chapulhuacan, Ximiquilpan 
and Pachuca to Mexico City, a distance 
of 1,242 kilometers or 776 miles. The 
designated “provisional” applies to the 
route before it is completely finished. It 
merely signifies that the construction work 
in progress will not blockade traffic. 


Mexico offers the thrills of a foreign 
country without the inconvenience and 
expense of ocean travel. Most parts of 
it are as unlike the United States as any 
parts of Europe, but can be reached with- 
in five days after leaving the central or 
eastern states. Although Mexico borders 
the United States, it is much less accurate- 
ly known to most Americans than any 
other section of the North American Con- 
tinent. 

No country in the western hemisphere 


has so old or romantic a history, nor can 
any American country offer to the tourist 


Possibilities 


—? 





o— a 


The following story by Bert Van- 
derwarf, manager of the touring and 
foreign bureau of the Chicago Mo- 
tor Club, appeared in a recent issue 
of the “Automobile Bulletin’. 

While it does not advocate the 
use of the newly designated U. S. 
highway 67 through Dallas and Pre- 
sidio into Chihuahua, the route 
eventually to be the most traveled 
into that neighbor of ours, it does 
offer some timely suggestions on va- 
cationing that members of the Dal- 
las Chamber may find interesting. 


— © 
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o—-- 


such a wide range of natural scenery and 
wonderful climate. The ice covered tops 
of the tall, slender mountain peaks are 
outlined against the warm, tropical skies 
with wide, green valleys intervenins 
which are covered with beautiful planta. 
tions and an unusual display of brightly 
colored growth, among which may by 
found palm, cactus, cypress, live oak and 
a vast number of flowering trees and 


shrubs. 


The Mexican Government is extremely 
anxious to welcome the Americans and 
is doing everything possible to modify the 
heretofore, more or less, irksome require. 
ments of the entry of automobiles from 
this country into Mexico for touring pur 
poses. Tourists going over to Nuevo La. 
redo, which is across the river from La 
redo, Texas, for a few hours’ visit do not 
need any credentials either for them 
selves or for taking their cars across the 


border. 


Tourists who are able to properly iden- 
tify themselves may obtain by applying 
to the San Antonio and Laredo Chamber 
of Commerce, a special permit to take 
their cars into the interior of Mexico, and 
a special tourist permit, without having 
to secure a passport. These special per 
mits, however, are issued for a period not 
exceeding ten days and for visiting near 
by cities such as Sabinas Hidalgo, Saltillo 
and Monterrey. 


Tourists visiting Mexico for over a pe 
riod of ten days and going beyond nearby 
cities mentioned above, further into the 
interior, must observe the following re 
quirements: 

(Continued on page 26) 


Exterior and interior views of the church built on the pyramid of Cholula, near Puebla. From its steeple 200 church spires can be 
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counted in the surrounding country. 


DALLAS 








and 
tops 
KS are 
skies, 
ening 
lanta- 
ightly 
ay be 
k and 
S and 


emely 
S and 
Fy the 
quire- 
from 
y Pur: 
0 La 
n La 
0 not 
them: 
8 the 


iden: 
lying 
mber 

take 
, and 
aving 

per’ 
d not 
near’ 
tillo 


a pe’ 
~arby 
) the 
y re’ 


\$ 





DALLAS 


GROWS 
A BIT 


Census for 1930 Shows Sixty 
Four Per Cent Gain in Last 
Decade 






NOTHER decade has passed 
and another census supervisor 
has startled the country with 
the announcement of the Dal- 
las population. 

This time it is 261,010, ain increase of 
nearly 102,000 over the 1920 figure of 
158,976, or approximately 64 per cent. 
Metropolitan Dallas has 316,000. 


Announced at the same time were the 
figures for Highland Park, 8,384, and 
University Park, 4,219, or a total for the 
three incorporated cities of 273,613. 


Figures for other years were: 1870, 
2,960; 1880, 10,358; 1890, 38,067; 1900, 
62,150; 1910, 90,640. 


Dallas was the first major city of Texas 
and one of the first in the nation to com- 
plete enumeration and make public an- 
nouncement of its population. Col. W. E. 
Talbot, census enumerator, was warmly 
congratulated by Arthur L. Kramer, presi- 
dent of the Dallas Chamber of Commerce, 


on his efficient and quick service. 


The following official statement given 
out by Col. Talbot indicates some of the 
difficulties encountered in obtaining ac- 
curate, dependable information on the 
exact size of Dallas: 


With the preliminary announcement 
of the population of Dallas, the large task 
of the enumeration of the tenth district 
is completed. 


We have done our best to enroll every 

single human being in Dallas who could 
be counted under the law. I want to thank 
those enumerators who worked days and 
nights and Sundays to complete their 
work within the time specified by law, 
and who went back again and again to 
homes in their districts, sometimes making 
as high as twelve return calls to enumer- 
ate one family, and who unselfishly gave 
their time and are still giving it to Dallas 
without compensation. 
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The publicity campaign prior to and 
through the actual enumeration was a 
great help in selling our citizenship upon 
the necessity of complete information for 
the census. The newspapers and the re- 
porters did everything in their power to 
help. I doubt if any other city in the 
United States had the co-operation that 
we did here in Dallas. 


To the radio stations and announcers 
we owe a deep debt of gratitude for their 
work in conjunction with continual an- 
nouncements and with the aid of the 
Adolphus siren put over “the hands 
across the fence” party, which is, as far 
as I know, the first of its kind attempted 
in the United States. 


The helpful co-operation of the Cham- 
ber of Commerce and high officials who 
assisted us in enumerating their employes 
materially contributed to the count in 
Dallas. We are deeply in their debt for 
their consideration. 


We also deeply appreciate the co-opera- 
tion of the entire citizenship of Greater 
Dallas. 


































. oe 
Bovnct t bs ee 


AREA LIMITED 


Unfortunately the city of Dallas proper 
does not include many thousands who live 
adjoining but not within the city limits. 
Our total area of forty-four square miles 
against seventy-six square miles for San 
Antonio and seventy-two square miles for 
Houston naturally made them hard to 
beat. 


Our office force has worked long and 
faithfully and we have talent there that 
will shortly be released, that would be an 
asset to any firm in Dallas seeking people 
who are after results and not quitting- 
time. 





One of the greatest stories of this cen- 
sus pertains to my assistant, Colonel Ar- 
thur P. Watts, retired colonel of the regu- 
lar army, who, for his love of Dallas and 
his government, donated his services for 
over four and one-half months to this 
work. No greater contribution could 
have been made by anyone. 

We have finished the job without a sin- 
gle enumerator quitting or falling down. 


(Continued on page 20) 
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EDITORIAL 


Air Mail Birthday 


On May 12 the National Air Transport, Inc., celebrated its fourth 
birthday as air mail carrier between Dallas and Chicago. This is but a 
short period in the history of a city but much has happened since that 
morning, May 12, 1926, the first plane took off from Love Field with a 
cargo of air mail, amidst shaking heads and expressed doubts as to whether 
“the thing would last very long”. It has lasted and today N. A. T. planes 
leave and arrive twice daily instead of once. Air mail poundage has jump 
ed from an average of 1,300 pounds a month to nearly 4,000. The 
schedule has been speeded up many times and the air mail rate has drop 
ped, to but a fraction of its former rate. Many Dallas firms use air mail 
almost exclusively in communicating with distant points feeling that the 
days saved more than compensate for the three cents additional postage 
required. The recent contracts made between the post office department 
and N. A. T. under the provisions of the Watters Bill assure six more 
years of N. A. T. service to Dallas, for which we feel entitled to con, 


gratulations. 





| 


The Census 


The unusually large growth in the population of Dallas noted in 
the census announcement of a 64 per cent increase in the last decade is 
particularly satisfying in that announcements coming in from other South 
western cities indicate that this ratio is to be general all over the four 
states of Texas, Oklahoma, Louisiana and Arkansas. 

Such a growth by Dallas with reports of small gains in such cities as 
Houston, San Antonio, Fort Worth, Oklahoma City, Tulsa, Little Rock, 
and others of similar size, would indicate an abnormal condition here 
that might be temporary. With every city growing at a healthy rate, 
however, proof is definitely established that the Southwest is the fastest 
growing section of the nation. Whether the final figures show Dallas to 
be in first or third place in the Southwest is of little consequence. The 
fact remains that the story of the development of the Southwest, being 
told all over the world by the advertisements sponsored by Industrial 
Dallas, Inc., is being more definitely established with each announcement 
coming from the area that comprises the Dallas trade territory. 

Dallas is shown to be increasing its population by more than 10,000 
each year. This increase will not be ignored by the older sections of the 
nation. The announcement made a few days ago by Col. W. E. Talbot, 
census supervisor for this district, was carried to every city by the news 
associations, as will be the announcements from cther cities in this area. 
They will fit in very nicely with Dallas’ advertising campaign. 


Whatever Dallas’ rank among American cities with regard to popula’ 
tion the fact remains that it is still first in the manufacture of cotton gins, 
first in the manufacture of saddlery and harness, first as an inland cotton 
market, third in the distribution of farm machinery, fifth in insurance 
busin 2ss, fifth in general dry goods distribution, fourteenth in total expres 
business, fifteenth in general jobbing, seventeenth in bank clearings, twet’ 
ty-third in postal receipts, has the third largest telegraph office in the ma 
tion and the largest telephone toll office south of Chicago. 


DALLAS 
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A SIGN OF PROGRESS 






Progress in Dallas industries demanded the addition of a 25,000 
kilowatt generator to the plant equipment of Dallas Power & Light 
Company—an addition providing 33,500 horsepower. 







Less noticeable than this $2,500,000 project, but quite as important 
to adequate electric service are extensions to the overhead and 
underground distribution systems of the company. 








More than 1,100 men and women are engaged in supplying and ex- 
tending electric service in metropolitan Dallas. Engineers and 
mathematicians join forces to chart the future of Dallas and to 
assure an adequate supply of electric power. Some of this group 
expand the generating equipment and others plan and execute dis- 















This work is carried on with- tribution extensions. 

out interruption of service 

and with minimum inconven- While these men and women plan for the Dallas of tomorrow, hun- 
ience to the peuple of Dallas. : i ici 

tb he peta of thilies dreds of others strive for maximum efficiency rendered from day 
progress. to day. 






| Dallas Power & Light Company 


Interurban Building 
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ADVERTISING 





By ERLE M. RACEY 
Secretary 10th District Advertising Federation of America 


This is the ninth of a series of articles furnished by 
The Dallas Advertising League. 


LTHOUGH few people realize it, Dallas is 
the unquestioned center for advertising and 
advertising talent and facilities in the entire 

Southwest. There is little doubt but that the spirit of 
the Dallas Advertising League which has been extant 
for more than twenty-one years is one of the greatest 
reasons for this. Dallas had one of the first and one 
of the best advertising leagues in the country. It is still 
recognized as having one of the best and its members 
have been many times honored by being chosen as mem- 
bers of national committees who control and shape the 
destinies of advertising for the nation. 


It now can be said that Dallas has more advertising 
agencies and better advertising agencies than any city 
of its size in the United States. Accounts handled in 
Dallas include no less than ten states as to their source 
and every state in the union in reference to circulation 
of mediums used. 


“T am amazed” a recent visitor said in Dallas, “to 
find in this city at least two advertising agencies that 
I believed could be found nowhere outside of New 
York City, Chicago or Detroit.” 


She knew what she was talking about because she, 
herself, was the owner of an advertising agency in New 


York. 


In printing facilities Dallas also leads the entire state. 
In every branch of the printing industry the city has 
forged ahead of any other in the Southwest. In two 
particular branches of this adjunct to advertising. Dallas 
even leads the nation, and some of the products of 
printing “made in Dallas” are exhibited as models 
wherever printing is known. 

You have to go no farther than postal receipts to 
confirm the fact that Dallas leads in the use of direct 
by mail advertising. Here again some of the direct by 
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mail pieces made in Dallas are shown everywhere anda 
recent and famous handbook on direct mail advertising 
has no less than 18 “examples” of what to do in direct 
mail work. 


The city has for many years led others in the South. 
west in the printing of house organs and booklet and 
circular printing. No less than five Dallas house organs 
are nationally known, have a national reputation and 
circulation, and are known for their excellence. 


Dallas community advertising, of course, although 
it is a recent development, is attracting comment from 
every direction. A recent publication on community 
advertising, in fact, cites the Industrial Dallas adver. 
tising as an outstanding example of what ought to be 
done in advertising of this type. 


There are no figures available but it is entirely prob 
able that Dallas leads the entire Southwest and perhaps 
the entire South in a comparatively recent development 
of advertising—the co-operative form. One of its cam 
paigns—namely, that of the Technical Club—has 
many times attracted national attention and is one of 
the most continuous of co-operative campaigns. 


These facts could be cited indefinitely. The city 1s, 
of course, headquarters for more public relations men 
than any city in the Southwest. It is one of the leaders 
in electrical advertising and in many places is known 
as the most brightly illuminated city in the Southwest. 
In one or two forms of advertising only does any city 
in Texas exceed it. 


All of these facts lead but to one conclusion that 
Dallas, collectively and singly, believes in advertising, 
spends its money for advertising, and gets results from 
advertising, else these facts would not continue to be 
facts over at least twenty-one years. 


DALLAS 











Ano now even CHICAGO 


is planning to buy Panhandle gas. It must have it, to meet 
competition with natural gas cities. Birmingham, Atlanta, 
Salt Lake City and San Francisco are newly gas-fired from 
distant fields, and St. Louis and Washington, D. C. will 

soon join the list. 





IRRESISTIBLE. Bargain 








Cities are piping gas hundreds 
of miles across forests, hills 
and waters, to get an auto- 
matic heat like Dallas’ 








Here are some of the reasons why industry cuts production 
costs by using natural gas: 


. No auxiliary equipment needed. 
No preliminary processing of fuel. 


. Gas can burn with high efficiency without one fleck of 
soot, and with minimum depreciation of equipment. 


. No fuel shopping, no hauling. No storage, which means a 
saving in insurance rates. 


. Extreme flexibility for fluctuating load. 
Perfect control. Heat literally ON TAP. 


industrial ; : 
toads 0 to tue . Gas-fired plants release boiler room men for other work. 
power or under), you One man, for instance, runs the immense boiler room in 
may use automobile en- the Adolphus Hotel that furnishes heat, light, power and 


gines with Dallas gas. hot water. 
Direct drive to equip- ’ ; y 
ment, or line shaft. . 1000 B. t. u.’s per cubic foot is the heat content of Dallas 


gas, with a low flame velocity. 


Call Our Engineers | The Dallas Gas Company 


for Information Obtaining Gas from 


Lone Star Gas Company 


Producers and Transporters of Natural Gas 
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Manufacturers of ... 


Taystee Bread 
Grennan Cakes 


Schepps-Kleber Baking Company 


2301 to 2305 South Ervay Street — 4-7161 





“A Pleasant Place To Do Business”’ 
Anchor Awnings 
Troy Garden Furniture 


Anchor Awning Division 


PENNIMAN, Inc. 


3919 Gaston — 8-4114 





PromMPT, EFFICIENT AND COURTEOUS SERVICE 


-- DRAWINGS 
HALFTONES 


DESIGNS 
ZINC ETCHINGS 


The ‘White Engraving (o. 


111114 Camp Street 
Quentin D. Corry, Pres. and Gen’l Manager 


2-3997 





Show (Cases 


And Store Fixtures 
For All Lines of 
Merchandise 


From Manufacturer direct to you—at a 
saving in price and freight 


ADLETA SHOW CASE 


& FIXTURE MFG. CO. 
1900 Cedar Springs....Dallas, Texas 








BOOK COVERS 


“Tailor made” to fit the individual type of any book, for any purpose. 

Such covers are produced in a modern Bindery, fully equipped with the 

latest machinery, by expert workmen under experienced supervision. 
Investigate the merits of an AMERICAN BEAUTY COVER for your next 
catalog or book. It will pay you. Visit our plant and see the many fine 
examples of superfinished covers for Schools and Colleges as well as for com- 
mercial catalogs. 


AMERICAN BEAUTY COVER CO. 


TELEPHONE 17-5179 DALLAS 1900-8 ORANGE ST. 





Atlas Metal Buildings 


to fit the needs of every business. We build to your 
specifications — FIREPROOF metal warehouses, filling 
stations, cold drink stands or any type building desired. 


ATLAS METAL WORKS 
DALLAS 
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What Da | 


‘Tick tock” goes the clock, and ten new 
envelopes with nice, clean, new window 
panes in them are all laid out and ready 
to serve as containers for “please remit” 
or “check enclosed” letters. 


That is what is happening at the Hesse 
Envelope Company on one machine just 
installed—a machine with a capacity of 
130,000 envelopes a day. This is not in- 
cluding the dozens of other machines built 
for special work. 

Paper for the envelopes is shipped into 
Dallas in carload lots, according to F. G. 
Love, vice president and secretary, and 
W. F. Winn, vice president and treasurer. 
This gives a wide price margin in price 
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large volume of business enjoyed by the 


T Manufagflies shipped in large | . 
} than a we and firm is proof of the soundness of this 
tern factor judgment. ; | 

Seventy-fielllliymen are em- The plant is equipped with the most 


modern machinery obtainable, arranged 
to give quick, efficient and economical 
service. A wide variety of sizes and grades 
of envelopes are kept in stock for the 


yed at the nother plant 
Houston fmm South Texas 
le. The DE has represen- 


On in E| \lmMtonio, Austin, 
eveport, Rage Waco, Tulsa, commercial trade, but much of the busi- 
ahoma Cini, and from ness of the company is on special orders, 


Centers llmehwest is thor’ where printing, unusual sizes and shapes 
nly cover flmm. are fashioned to fit the peculiar needs of 
he Dall:slllmilt on the the’ the Southwestern trade. . 

that a quidiimmwith prices fa- The company is one of the most im- 
ble in culiiiMothers, and a portant in the industrial life of Dallas 
plete undef needs of this and has contributed much to the reputa- 
on, woul fll, The present ton of the city as a manufacturing center. 








“Brown (racker & Pandy Pompany 


WHOLESALE MANUFACTURERS 
OF 
BROWN'S SALTINE FLAKES 
(The Ideal Soda Cracker) 


Brown’s Fine Chocolates - - - Sunshine Distributors in Texas 





err 
ANNI YF} 


We manufacture Leather 
Goods of all kinds for the 
commercial traveler. 


Catalogue Cases 
Brief Cases 














Sleming Paper Products 


FOR 35 YEARS MANUFACTURER OF 
BOXBOARD . WRAPPING PAPER 
BUILDING PAPER ... ROOFING 


JOHN G. FLEMING & SONS 


OAK CLIFF PAPER MILLS” -:- DALLAS 
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HALL’S ADJUSTABLE 


Roller Awnings 


.. +. for all closed cars 


Made of beautiful DuPont Fabrikoid - - they 
bring added comfort and beauty 


HALL CURTAIN CORPORATION 


1109 N. Lancaster Phone 9-3916 





ENVELOPES 


Manufactured by Specialists 


Plain or printed 
Baronials Duplex Postage Savers 
Bankers Flap Drug Policy 
Catalogue Commercial Envelopes Time Savers 
Cloth Lined In All Sizes Theatre Ticket 
Coin Envelope Order Blanks Tin End 
Clasp Penny Savers Specials of any Size or Stock 


Hesse Envelope Co. of Texas 
DALLAS 








Kennedy Machine @ Brass Co. 


DEVELOP MANUFACTURES 


SELL AND DISTRIBUTE PATENTED ARTICLES 


Designers and Manufacturers of 
SPECIAL TOOLS, MACHINERY AND STAMPING DIES 


Factory and Office 


3100-3110 Oaklane Dallas, Texas 
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Old Man River 


(Continued from page 5) 


Texas coast. This main trunk line is being 
standardized to a nine-foot depth to per- 
mit through transportation between im- 
portant centers on the system. 


“The relationship of the Trinity River 
to this great system is obvious. The con- 
struction of the Intracoastal Canal, which 
has been authorized with a nine-foot 
depth and 100-foot bottom width from 
the Mississippi River to Corpus Christi, 
a distance of 600 miles, is progressing sat- 
isfactorily. The Trinity will connect with 
this canal as a feeder and therefore have 
a through water connection to the Missis- 
sippi system, to the Chicago sanitary 
canal, to the great coal and steel regions 


of the Great Lakes and Pittsburgh. 


“That a larger percentage of the popu- 
lation of our state would be benefited by 
the improvement of the Trinity than any 
other river in Texas is obvious to any 
thoughtful person, I think. Probably one- 
half of the producing and consuming 
population of the state is within a 100- 
mile radius of Dallas. 


“There are two facts to be ascertained 
in connection with any waterway im- 
provement; both are vital and essential. 
First, the engineering feasibility and cost, 
and second, the commercial justification. 
Whatever the cost of the improvement 
might be, whether large or small, the jus- 
tification for the expenditure upon the 
part of the Government will depend upon 
the extent of its probable service to com- 
merce. In my judgment, the facts which 
will justify this improvement unquestion- 
ably exist. The essence of the job is to 
get the facts and see to it that they are 
presented in an accurate, conservative and 
understandable way to the Government 
engineers. 


“If this is done, I feel confident that 
your case will be made and that within a 
few years you will realize your dream of 
navigation upon the Trinity as an integral 
and important part of the great Missis- 
sippi River system.” 


Mr. Reed stressed first of all the im- 
portance of the project, saying that in- 
land waterways today are of greater ne- 
cessity to metropolitan development than 
they have before been in the history of 
our country. This statement he based on 
the fact that inland waterways under a 
recent interstate commerce act are pro- 
tected by the Government, which guar- 
antees the waterways a fixed differential 
in competing with railroads. 


“Mr. Miller has just pointed out the 
importance of the Trinity’s development 
in relation to the national inland water- 
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ways project, so I shall not touch on that 
phase,” Mr. Reed said. 


“However, in thinking of this great 
system now in process of development, 
it is important to note that Dallas must 
in self-defense look toward the Trinity 
in order to meet the competition of sur- 
rounding territories. With the completion 
of the Intracoastal Canal, unless we have 
the Trinity, Dallas will no longer be able 
to compete successfully as a distributing 
center with the cities located along our 
coast, which will enjoy the benefits of 
cheap water transportation to and from 
the manufacturing and commercial cen- 
ters of the North and East. Already we 
feel the keen competition of the coast 
cities. 

“To the north we have other transpor- 
tation projects which will cover that ter- 
ritory and extend far south over our rich 
Eastern market area. These are the deep- 
ening of the Red and Arkansas Rivers, 
which will extend westward as far as 


Fort Smith, Ark., and Tulsa, Okla. 


“Dallas must, as a matter of self- 
preservation, therefore, undertake to off- 
set the disadvantages of those projected 
improvements by development of the 
Trinity River as a part of this great Mis- 
sissippi River system. The question is un- 
doubtedly of transcendent importance to 
the city. 


“Products produced in our territory are 
largely export commodities. Every year 
6,000,000 bales of cotton originating in 
Texas and Oklahoma are handled through 
the Gulf ports. In addition there are 1,- 
000,000 tons of wheat and 6,000,000 tons 
of corn that follow the same route. It is 
conservatively estimated that the Trinity 
River would handle five per cent of these 
products as now handled by the railroads. 


“This would result in a saving of $8,- 
000,000 annually. Based on the amount of 
similar trafic now handled by the Missis- 
sippi River, the saving annually would 
amount to $18,000,000. 


“The Trinity River strikes through the 
heart of the territory producing Amer- 
ica’s principal export commodity, unman- 
ufactured cotton. It would enable cotton 
to move to the port of exportation at a 
saving of approximately seventy-five cents 
per bale and thus leave in this territory of 
production several millions of dollars 
which is now paid out for transportation 
costs. 


“Bound-in commodities to Dallas and 
Fort Worth would arrive from the great 
markets of the north and east end of the 
world at a saving of $3 per ton cheaper 
than existing transportation rates. 


“So we see in conclusion that the navi- 
gation of the Trinity River would con- 











nect Dallas and Fort Worth with the vag 
inland waterway system composed of the 
Mississippi and Ohio Rivers, the Illinois 
waterway, the Warrior River in Alabama 
and the Intracoastal Canal, resulting in q 
great saving for both delivering and re. 
ceiving products of our territory and 
commodities of the Middle West, |; 
would relieve the substantial competitive 
problem now faced in connection with 
the Gulf ports. It would rehabilitate Dal. 
las as a cotton market, a manufacturing 
city and a distributing center.” ; 


A brief summary of the report concern. 
ing the traffic possibilities of the Trinity 
River Project sent to members showed: 

First: That the Trinity Rive: Naviga- 
tion Project was originally abandoned by 
the government based upon a traffic and 
tonnage survey which was limited to the 
traffic originating and terminating on the 
river bank. 


Second: That since the project was 
abandoned in 1922 there has been a 
change in the status of inland waterways 
in that the Interstate Commerce Act now 
requires railroads to interchange traffic 
with inland waterways. The effect of such 
requirement is to extend the influence of 
navigable rivers far beyond the banks of 
the river and thus to increase the traffic 
moving via the river and consequently to 
enhance the saving which may result to 
the public from such transportation. 


Third: That, as a result of the require- 
ment that railroads interchange traffic 
with inland waterways, existing barge 
lines operating on rivers not as favorably 
situated as the Trinity River are handling 
large volumes of general commodities. 

Fourth: That, based upon the experi 
ence of these existing barge lines on ex: 
isting navigable rivers, it is estimated 
that the Trinity River would, if made 
navigable, handle approximately six mil 
lion tons of freight per annum. 

Fifth: That the saving to the public 
which would result from the navigation 
of the Trinity would be approximately 
$3.00 per ton and would total approxi 
mately $18,000,000.00 per annum. 

Sixth: That the Trinity River Project 
strikes through the heart of the territory 
producing America’s principal export 
commodity—unmanufactured cotton. For 
many years cotton has led the list as the 
leading export commodity. The naviga 
tion of the Trinity would enable cotton 
to move to the port for exportation at a 
saving of approximately 75 cents per bale 
and thus leave in the territory of produc: 
tion several millions of dollars which 
now paid out for transportation costs. 

Seventh: A large and substantial vol 
ume of exportable surplus of wheat is 
produced in western Texas and western 

(Continued on page 20) 
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VISITS TO BUSINESS LEADERS 














Printers 
Lithographers 
Stationers 


Office Outfitters 
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Exclusive Agency 
for the Famous 
STOW-DAVIS 
Hand Made Office 
Furniture 


Cas senssnnnsnensnenenensnenenuonsnenenenenneneneneauaananeneseneanenenss 3 


The IMPERIAL SUITE in the private office of 
Mr. Edward T. Harrison, President of the 
Universal Automobile Insurance Company and 


the Universal Casualty Company, Santa Fe Bldg. 


CLARKE G COURTS 


1506 YOUNG ST.\@ DALLAS 
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Ediphone 
Edison's New Dictating Machine 
— SIMPLIFIED OPERATION — 


Electric Bakelite Sanitube—Typease Elec- 
tric Control — Auto Index — Collapsible 
Mandrel. 


— SYSTEM — 


Mail Pocket — Celluloid Index — Friction 
Grip Box — Nine Cylinder Pedestal. 


— ELECTRICAL — 
Ekonowatt Universal Motor—Underwriters 
Approval — Accessible Cummutator — All 
Bakelite Speaking Tube. 

— PROTECTION — 


Speaker Guard—Saftae Cylinder—Enclosed 
Cabinet—Safety Signal. 


— ACOUSTICS — 
Clear Repetition — Detachable Recorder — 
Replaceable Diaphram — Feather Weight 


Tubes — Moulded Rubber Hearing Tube 
Large Mouth-piece. 
— MECHANICS — 
{nterchangeable Improvements — Covered 


Wheels — Rigid Four Post Pedestal — 
Unit Design — Auto-Motor Switch. 
— SHAVING — 


Electric, Steel Cabinet Shaver — Auto- 
Knife Setting — Suction Fan for Chips. 


The EdiphoneCo. 


615-617 
CONSTRUCTION BLD. 
Phone 2-6976 
































Think Twice.... 


before you buy—and you 
will buy half as often. 

If you had a million dol- 
lars you couldn’t buy a 
finer tire than 


GOODYEAR 


—they out last any other 
kind and cost no more. 


SEE 
“SKINNIE and JIMMIE” 


East Dallas 
1800 Young St. 3805 Parry Ave. 
7-3177 3-8115 
Oak Cliff 
235 West Jefferson 

9-1118 


+ FRR Sp aS 


Downtown 
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Old Man River 


(Continued from page 18) 


Oklahoma. This commodity would also be 
benefited by the Trinity River Project in 
that a lower rate would apply via rail 
and water to the gulf on wheat as com- 
pared with the existing transportation 
charge, thus saving the producers of this 
commodity approximately 8 cents per 
bushel. 

Eighth: The navigation of the Trinity 
would connect up Dallas and Fort Worth 
with a vast inland waterway system now 
composed of the Mississippi River, the 
Ohio River, the Illinois Waterway, the 
Warrior River and the Intracoastal 
Canal. As a result, in-bound commodi- 
ties would be delivered into Dallas and 
Fort Worth approximately $3.00 per ton 
cheaper than existing transportation 
costs. 

Ninth. That the navigation of the 
Trinity River would relieve the substan- 
tial competitive problem which Dallas and 
Fort Worth now face in connection with 
the distribution of commodities in compe- 
tion with the Gulf Ports. 


Assistant: “Yes, sir, those socks will 
give perfect satisfaction. I've worn them 
myself for the last two months.” 

Customer: “Have you a pair like 
them you haven't worn so long?”—Tit 


Bits. 


Dallas Grows a Bit 


(Continued from page 11) 


Only one complaint was registered for 
discourtesy by an enumerator. Not a sin- 
gle refusal to answer questions was dealt 
with by law, but the census was sold 
them on the basis of its benefit to their 
city and their government. 


The census comes every ten years and 
I believe the reason for this is that it 
takes ten years for a new crop of mutts 
to come on that are crazy enough to take 
at. 

I hope that for the next census, who- 
ever has charge of it, will be in position 
to count metropolitan Dallas and every 
human being on the border line. 

W. E. TALsort, 
Supervisor of Census, 
Tenth District. 


It was a soiree musical. A singer had 
just finished “My Old Kentucky Home”. 
The hostess, seeing one of her guests 
weeping in a remote corner, went to him 
and inquired in a sympathetic voice: “Are 
you a Kentuckian?” and the answer came 
quickly—*“No, Madam, I am a musician.” 










HARRY BENNETT 
(Successor to RAYMOND Stupio) 
COMMERCIAL PHOTOGRAPHy 
2108 McKinney Ave. Phone 7-4906 
We photograph anything anytime 
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The Pivotal Point 
of the 


Datias WHOLESALE Market 











WHOLESALE MERCHANTS 
BUILDING 


912 CoMMERCE STREET 


Approximately 8500 square feet 
now available. 


The home of scores of wholesalers 
and manufacturers 
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Phone 2-9288 
For Competent 
OFFICE HELP 


EMPLOYERS SERVICE BUREAU 
405 Santa Fe Bldg. 
8 Years in Dallas 
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A fast salesman might make twenty 
calls a day, but we doubt it. Andat 
that rate it would take 10 -alesmen 
one month to deliver the message 
DALLAS would present simulta 
neously to business men on the 
morning of the 15th. Consult us 
about our rates and particulars of 
your message by phoning Magazine 


DALLAS, 2-5425. 


DALLAS 
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Recognizing a Higher 
Loyalty 


(Continued from page 6) 


and Texas resources have developed phe- 
nomenally rapidly during recent years. 
The scratched surface has yielded too 
much to be denied a future. In the rela- 
tively unimportant matter of forest pro- 
duction alone Texas has gone well on its 
way toward the end. That is, well toward 
the end unless a forest conservation policy 
is adopted. Not great, when compared 
with farm and mineral industries, yet the 
lumber business has been and still is of 
gigantic importance to Texas.” 


Texas is a land of developed and unde- 
veloped resources. That the undeveloped 
ones be handled intelligently and safely 
is the task before all Texans. It is not a 
job for one section of the state, but for 


every section. 


Anywhere Via The Air 


(Continued from page 7) 


first-class condition the city fathers merit 
the sympathetic support of the general 
public. 


The aviation industry is far from sta- 
bilized. In the next few months Dallas 
will probably make some gains from new 
lines entering this territory; in fact we 
may accept this as a certainty. Perhaps 
we shall lose a line or two, in the sense 
of transfers of terminals, as a result of re- 
shuffling of services and routes. But in the 
main Dallas will continue to expand, al- 
though it is hardly possible the rate of de- 
velopment can equal the unusual increase 
chalked up the year just closed. 


Today a Dallas business man can eat 
breakfast in Dallas and dinner in San 
Francisco or afternoon tea in Los Ange- 
les; fly to El Paso between breakfast and 
luncheon; go to Atlanta between morning 
and evening; cover the long span from 
this city to Brownsville in a few hours 
and transact business in the state capital 
within the span of a single day. The long, 
Wearisome trip to New York City has 
been whittled down to a daylight trip by 
air to a northern center, thence by an 
overnight rail journey into the metropolis, 
the entire journey being 26 hours only. 
And Dallas is taking to the air. Passen- 
ger business is growing steadily and the 
trafic from this city has reached propor- 
tions which command attention and re- 
spect from the air operators. The end is 
y no means in sight. Just what the fu- 
ture holds in prospect for Dallas is a genu- 
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The YEN»» 


that develops 
BUSINESS 


vVvvYV 


Ges a sheet of paper, 

sit down to a type- 
writer and see how quickly 
the yen to write will de- 
velop selling ideas and 
make you determined to 
aggressively go after busi- 
ness. Printing plays a big 
part in American business. 
Printing is the inseparable 
companion of  achieve- 
ment. That is why “More 
Than Printers” have stuck 
to good printing for nine 
years. More than three 
hundred clients of the com- 
pany buy on that fact 
alone. They recognize that 
quality survives where 
other efforts prove fruit- 
less. 





J Ideas _... Copy 
Printing 
Telephone 2-9224 


Southwest Printing Co. 


Cowan «» Van Huss «» Malone 
DALLAS 
Conveniently Located at 917 Camp Street 
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NOISE! 








Noise—the clatter of typewriters, adding 
machines and other mechanical devices; 
the shuffling of feet and the hum of 


a) 


dictators’ voices 


grows in intensity in 


the average office because of hard reflect- 
ing surfaces of walls and ceilings. 


© ® 


Noise distraction lreaks down nerve re- 
sistance, scatters attention that ought 
to be concentrated, increases blood pres- 
sure and is destructive to efficiency. 


@ 


@ 


“Cut out the noise,”—promote health- 
ful, soothing, restful working conditions 


in your office with 


Acoust! — (ELOTEX 





S. W. NICHOLS COMPANY 


P. ©. BOX 1107 


PHONE 3-2166 


209-11 EXPOSITION AVENUE 


DALLAS, TEXAS 


SCHOOLAR, BIRD & 
McCULLOCH 


C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 


Established in the Southwest 
Twenty-three Years 


AUDITS SYSTEMS 
TAX SERVICE 


Santa Fe Building Dallas, Texas 
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J. L. BURGESS L, E. ELLIOTT 
M. N. CHRESTMAN’ O. D. BRUNDIDGE 
O. A. nenece H. A. BATEMAN 


BURGESS, BURGESS, 
CHRESTMAN & BRUNDIDGE 
Attorneys 
1106-1112 Southwestern Life Bldg. 
General Civil Practice 


Specialties— 
Corporations, Insurance, Machinery 
and Real Estate Practice. 





ine problem. But it is a brilliant future 
nevertheless. 


Aviation has a wonderful decade ahead 
of it. If Dallas perpetrates no faux pa 
in its dealings with the industry, this city 
will profit substantially as a result. Ler’, 
sit steady in the boat, extending a helping 
hand to the industry wherever possible 
and maintaining the attitude of reasonable 
co-operation with a transportation devel. 
opment that is endeavoring to work oyt 
its destiny along practical business lines 
In the future years Dallas will “cash in” 
on this policy when communities whose 
vision is shortsighted will be bewailing 
lost opportunities. 


Returned Goods 


Dry goods wholesalers were reported 
responsible for at least 50 per cent of 
goods returned to them by retailers, as 
a result of a recent survey by the Whok- 
sale Dry Goods Institute, in which 28 
members reported their percentages of re. 
turned goods in 1928 and 1929. These 
returns were found to range from 1.5 to 
9.6 per cent of total net sales, the average 
being 3.5 per cent for all firms reporting. 


The common causes for these returns 
of merchandise were grouped in five or six 
classifications. Defective merchandise, 
undesirable substitutions for certain items, 
errors in filling orders, lack of prompt de 
livery of seasonal or special orders, and 
filling of back orders at too late a date. 
It is claimed, however, that some unscru- 
pulous retailers who have overbought at 
tempt to rectify their mistakes by return: 
ing excess merchandise, while others re. 
turn merchandise without permission 
merely because they cannot sell it. 


Several wholesalers complained of the 
very high percentage of returns in ladies’ 
ready-to-wear departments, due in most 
cases to merchandise put out on consign: 
ment. One house reported 26.6 per cent 
of ready-to-wear merchandise returned. 


“When I was a little boy,” said the 
sergeant-major, sweetly, “my mother 
told me not to cry when I lost my wood: 
en soldiers. 


‘Some day, Johnny, dear,’ she said, 
‘you will get those wooden soldiers 


back.’ ” 

Then with a full parade ground roar 
he added: “And, believe me, you wood: 
en-headed scarecrows, that bloomin’ day 


has come!” 
BEE 


Goldfish: a sardine that benefited by 
the prosperity wave. 


DALLAS 








on 
wo 
Wa 


of 
hal 


lea 


m< 


lai 








Future, 


ahead 
ux Pas 
Lis City 
. Let's 
elping 
Ossible 
onable 
devel. 
k out 
lines, 
sh in” 
Whose 
ailing 


orted 
It of 
S, as 
hole. 
h 28 
of re- 
“hese 
5 to 
Tage 
ting. 


urns 
r six 
dise, 
ms, 


the 


er 
id, 
fs 


ar 


y 


wre 





Preliminary Reports 


The Bureau of the Census announces 
its intention to publish a preliminary re- 

rt for each industry a short time after 
the receipt of complete returns in the cur- 
rent biennial and decennial census of 
manufactures. It is planned this year, for 
the first time, to eliminate the delay which 
formerly resulted from waiting to verify 
doubtful items, by issuing preliminary re- 
ports without checking, except in case of 
earlier returns. These will show the in- 
crease or decrease in output of each com- 
modity, so that the individual manufac- 
turer can casily determine whether he is 
getting his share of the business and 
whether he is holding his own, gaining, 
or losing, us compared with his industry 
in general. They will show also the ratio 
between cost of materials and value of 
products, the output per wage earner, and 
the ratio of wages to value of output, so 
that the manufacturer can compare his 
own ratios with those for the industry as 
a whole. If these preliminary reports are 
to be of maximum value, it is pointed 
out, manufacturers must cooperate by 
making prompt and accurate returns. 


The final reports, which must await 
the usual correction and verification of 
defective returns, will present detailed 
statistics, showing, among other things, 
the cost of productive and of nonproduc- 
tive labor, the increase in the employment 
of women in industry in recent years, the 
number of hours of labor per week for 
individual wage earners, the migration of 
industries from State to State, the quanti- 
ties and cost of principal materials and 
of fuel consumed, and the power-plant 
equipment. 

oe ee | 

Country Girl (to city cousin): “Out 
on the ranch we ride horses bareback.” 

City Cousin: “I should think the sun 
would blister you terribly.” 


Doctor: “Let me feel your pulse.” 
Meek Sixteen: “Oh doctor, that’s the 
way you all begin.” 


Stranger: “Ah, Mrs. Mudge, one-half 
of the world is ignorant of how the other 
half lives.” 

Mrs. Mudge: “Not in this village, 
Miss.” 

gS es 

Mother: “What did mama’s little baby 
learn at school today?” 

Son: “I learned two kids not to call me 
mamma's baby.” 

Bes 


“How come they call Cora Miss At- 
lantic City?” 


Because she has a bored walk.” 
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Padgitt’s 
seeeeee Lhe South’s Greatest 
Leather Store Since 1869 


Another exclusive new 
luggage creation by George 
H heary gives the 
packing convenience of a 
wardrobe trunk in a capa- 
cious piece of hand lug- 
gage. Ingenious elbow tray 
allows for full length 
packing of a suit-coat in 
a case which fits under a 
Pullman seat. Suitable for 
two persons or a man 
alone. Illustration shows 
divided compartments and 
Wheary “Cushioned Top” 
which holds garments in 
place—free from wrinkles. 


POPULAR PRICE 
RANGE 





1020 COMMERCE ST. 





RETAIL 








“FINE LEATHER GOODS SINCE 1869" 






WARDRULETTE 
For Men and Women 


nor 


OPPOSITE MARTIN 











WHOLESALE 














Office 


7-5561 


Phone Res. Phone 
> 3-4613 


HENRY NUSS 
BOOKBINDER 


and 


PAPER RULER 


Loose Leaf and Binders 
416 South Ervay Dallas 


PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or 
Reduced of any Written or Printed Document, 
Legal and Commercial Papers, Letters, Drawings, 
Maps, etc. 

INO. J. JOHNSON 


1912 N. St. Paul St. 2-8067 











nol’ GBY ERS 
3? BRINTING 


Consult Us Before Buying Printing--It’ll Pay 





































Passenger Freight 





Hunter-Hayes Co. 


Southwestern Representatives 


HOUSTON SAN ANTONIO 
ALLAS 
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A Complete Banking, Trust and 
Investment Service 


The 
Republic National Bank 
and Trust Co. 
Dallas, ‘Texas 
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405 SECOND AVE. 


(1NCORPORATED) 


INTERNATIONAL 
TRUCKS 


INTERNATIONAL HARVESTER COMPANY 


OF AMERICA 


DALLAS 
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| FRED L. LAKE & CO., Inc. 
Rubber Stamps 











STENCILS 
SEALS 


METAL 
CHECKS 


1015 Elm St. 
DALLAS 
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FRANK ROGERS 


Photographs For All Purposes 
712 Elm Street 
Phones 2-8026, 2-8027 
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| Glide Pect 
27589 HF Ravertising 2°59 
= Artist 
ORIGINAL DRAWINGS DESIGNED TO MEET 


yO ay 
YOUR PARTICULAR NEEDS. 


SILK SCREEN PROCESS PRINTING 














Texas Press Clipping Bureau 


Insurance Bldg. Established 1910 





DALLAS, TEXAS 


| Every Business Man reads 
the newspapers with mind 
alert for any information 
that may affect, directly or indirectly, his 
own problems. 

Occasionally he comes across something of 
real advantage. If he should read all the 
newspapers in his territory, of course he 
would encounter many more such items; 
but this would be impossible. 


CLIPPINGS 
REPORTS 








from Texas papers—we read them all, big 
and little. 








| Let us send you what you are interested in 
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Corrections to Classified Member. 


ship Directory which appeared in 
April Issue... Dallas” 


Oil Well Tools: 
Beginning with Joiner, C. M., 709 Marvin Bldg 
eliminate the remainder of the firms under this clas 
and add them to OIL COMPANIES. 


Brick and Tile: 
Eliminate (FB) on listing of Reliance Clay Produc; 
Co., 2003 Republic Bank Bldg., and substitute (M). 


Building Materials: 
Add Reliance Clay Products Co., (M) 
Bank Bldg. 
Dallas Wrecking Co., 414 Second Ave 


Electric Motor Repairs: 
Add Smith Electric Co., W. M., 1907 bryan St, 


Electric Fans: 
Add Smith Electric Co., W. M., 1907 Bryan St. 
Electrical Machinery & Supplies: 
Add Smith Electric Co., W. M., 1907 Bryan Se. 


Seeds: 
Eliminate Platter, Chas. H., 1019 Mercantile Bldg, 


Food Products: 
Add Platter, Chas. 


Exterminators: 
Add this class and list International Ext :minator Co,, 
111 N. Carroll Avenue. 


Barber Supplies: 
Eliminate Weichsel Co., The, 1105 Jackson St. 


Beauty Parlor Supplies: 
Add Weichsel Company, The, (W-M) 1105 Jackson 
St. 


Silks—Wholesale: 
Add Haas Brothers Fabrics Sales Corp., 523 Santa Fe 
Bldg. 


Automobiles: 
Correction—Gauley-Slifer Co., Inc., (Hupmobile Dis- 
tributor) (W-R) 1807-15 N. Harwood St. 





































03 Republic 


H., (B) 1019 Mercantile Bldg, 


Correspondence Schools: 
Add this class and list International Accountants So- 
ciety, 509 Republic Bank Bldg. Also International 
Correspondence Schools, 1714 Commerce Street. 


Business Colleges: 
Eliminate International Accountants Society, 509 Re 
public Bank Bldg., and International Correspondence 
Schools, 1714 Commerce Street. 


Pipe—Concrete: 
This class correction on *‘PIPE—SEWER"”’. 
Add American Concrete Pipe Co. of Texas (M) 
(Sewer, Culvert and Water) Magnolia Bldg. 
Correction—Lock Joint Pipe Co., (M) (Storm, Sani- 
tary and Pressure) 711 Construction Industries Bldg. 


Concrete Products: 
Correction—American Concrete Pipe Co. of Texas, 
(M) (Sewer, Culvert & Water Pipe) Magnolia Bldg 
Correction—Lock Joint Pipe Co., (M) (Storm, Sani- 


tary & Pressure Pipe) 711 Construction Industries 
Bldg. 
BEE The 
A school superintendent, while on site 
one of his visits was complaining to the 
teacher that the children were not ob the 
serving. Stepping to the board he said he advi 
would show what he meant. mat 
Supt.: “Johnny, give me a number.” 
Johnny: “58.” Hit 
The superintendent wrote 85 on the beer 
board without any comment from the eng 
pupils. “You see,” he remarked to the but 
teacher, “they don’t observe. Let’s try rn 


another.” Z 
Supt.: “James, you give a number. 
James: “57,” and 75 appeared on the 

board. 

Then spying redheaded, freckle-faced 
Tim O’Brien, who lisped, he said, “My 
boy, you give me a number.” 

Tim: “Theventy-theven, and twith 
that around, if you can.” 
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SMALL DETAIL 
THE ZINC ETCHING 






An example of the use of 
water color as a means of 
providing vivid color con- 
trasts for the cut of small 
detail. 















DECORATIVE DESIGN 







in W ater Color well as for line cuts. The entire 


mailing piece and the products it 


on Rough Paper illustrates may blossom forth in 


the new brightness and greater sales 
The half tone, printed in water appeal of water color printing. 
color, is the latest contribution of 
the Johnston organization to the 
advertising and selling needs of 
manufacturers and retailers. 





nde eecanie 







Water color means new life for 
your advertising literature; vivid 
colors for decoration, and soft, yet 
clear detail in the portrayal of the 
Hitherto, water color inks have product itself. Note the richness 
been restricted to the use of line of the black half tone... and on 
engravings and flat surface cuts; rough paper. Sell more effectively. 
but now, water color may be used Show your product in modern 
for half tones of every character as _ water color. 



























UNIFORM FLAT TINTS 







Flat tints of small or large 
area print uniformly 
throughout when done in 
water color ink. 


























Let us give your advertising literature a more attractive sales appeal . . . and at 
no greater cost. Write or phone. 






The paper on which s 
these illustrations opr ; 
are printed is known OTHER | 
as Offset stock—a 
medium rough SIDE 
paper. Half tones as 
well as line cuts 
may also be printed 
on bond paper and 
other rough  tex- 
tured stock. 












Johnston 
Printing & Advertising Company 


PRIVATE BRANCH EXCHANGE 7-2122 


DALLAS 





































Texa 
of crop 
compile 
Relatio! 
Compa: 
rapidly 
an up’t 
questio! 





Though illustrated in the same 
piece of advertising literature, both 
line cuts and half tone cuts share 
equally in the beauty and sales ap- 
peal of water color printing. 


Acco 
30th, f 
northw 
as good 
ditions, 
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Black background. Sharp contrast. 
Clear detail. All at their best in 
water color . and on rough paper. 
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HALF TONES... [&: 


yet easily and more “7 


over th 
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Intricate de- 
tail . . . deli- 
cacy ! Portrayed 
on rough stock 
in water color. 






—eithe 


beautifully printed in veg 
Water Color... . Ths 


the ent 


and on Rough paperl The 


very g) 


Even engravings that ordinarily are most diffi- pe : 


cult to print appear in water color with B pectsa 


surprising loveliness and fidelity to the subject or 
mont. 


illustrated. It is also noteworthy that the half and al 


tones on this and the preceding page were made = 
mere 


for use on enameled paper—not rough textured lent. 
stock. Your half tones are therefore adaptable 
to water color printing. Phone 7-2122. 


NOTE: These 
half tones were 
previously used 
on smooth 
paper. No re- 
etching needed 
for rough pa- 
per. Printed 
on offset 
stock. 


§ | Johnston 
Printing & Advertising 
Company. . Dallas, Texas 























THE HIGH LIGHT 
HALF TONE 
from Pencil Sketch 


One of the most difficult of all half tones 
to print . . . even on enameled paper. A 
pencil sketch faithfully reproduced in 









(SEE OTHER SIDE) 








Business Conditions Good 


Texas has much to hope for in the way 
of crop conidtions, according to reports 
compiled by the Department of Public 
Relations of the Southland Life Insurance 
Company. Conditions have changed so 
rapidly during the past six weeks that 
an uptodate report is almost out of the 


question. 


According to conditions as of April 
30th, prospects for grain crops in the 
northwest and northeast sections are not 
as good as might be expected. These con- 
ditions, however, are extremely spotted, 
the northwest especially reporting 
“Wheat crop reported a failure in some 
counties and excellent in others.” Except 
in the south, conditions in regard to grain, 
including wheat oats, corn and feed 
crops, are not especiall yoptimistic. 
Warm, dry weather, however, would 
greatly improve the outlook. 


Practically all sections report cotton 
planting completed. Little, of course, can 
be predicted about this crop except that 
the torrential rains of the past two weeks 
have made replanting necessary in some 
sections. 


General business conditions are better 
over the entire state than in most states 
—either in the South or North. General 
average reports show them as approxi- 
mately 75 per cent to 85 per cent normal. 
This, of course, is above the average for 
the entire country. 


The cotton crop naturally will depend 
very greatly upon conditions during the 
next few weeks, and it is likely that a 
clear idea may be obtained as to the pros- 
pects at the end of this months. 


The three bright spots on the map this 
month are the Rio Grande Valley, Gray 
and aPrmer Counties in the Panhandle, 
and Goliad County in Southeast Texas, 
where all conditions are reported excel- 


lent. 
Beg 


“Do you know a fellow down your 
way with one leg named Oliver?” 


“Tm not sure,” returned the other, 


et. “What’s the name of the other 
eg? 


“Don’t you thing Wordsworth was 
right when he said ‘heaven lies about us 
in our infancy’?” 


“Sure—but he forgot to add that every- 
y lies about us in our maturity.” 


Farewell, Joe—tomorrow I leave for 
the convent,” 


“So long, Nell, I'll see you anon.” 


MAY 1939—~ 
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Steel frame for Wilson Building, fabricated by 


Mosher Co., 1902 





Twenty-eight Years Ago--and Now 


In 1902, twenty-eight years ago, the Mosher Steel & 
Machinery Company was awarded its first structurai steel 
contract—the fabrication and erection of the frame for the 


Wilson Building. 


Recently the first floor of the Wilson Building was re- 
modeled and modernized. Again the Mosher Company was 
given the contract for the structural steel required on the 


project. 


Steel provides the kind of structure that can always be 
kept secure—modernized, reinforced, altered. Structural 
steel facilitates alterations or additions in small as well as 
large buildings. Steel’s quick suitability, its efficient fitness, 


recommend it for economy. 


«Before you build, know steel” 


MAaAsSriER 


Steel and Machinery Company 





DALLAS 














JOHN SCHWARZ 
Phone 2-5708 
DALLAS 

TYPEWRITER 

& SUPPLY CO. 
Standard and 
Portable Typewriters 
1519 Commerce St. 
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‘Sew Number Two 


Be sure you're right, 
then advertise. 


—Old Proverb ( reconditioned ) 
i” Advertising Typography 
Dial 26881 
STELLMACHER & CLARK, Inc. 





Hanway & Williams 
JAS. L. HANWAY 


Insurance in all its Branches 


208 Central Bank Bldg. 
Phone 2-3822 





Your message is reaching the most 
discriminating men in the city when 
you advertise in these columns. 
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Confidence is a Plant of 


Slow Growth - - - - William Piit 


And, having earned confidence, an institution must labor 
unceasingly to preserve it. 

That’s why each order, to us, is more than a commercial 
transaction. It is an investment in confidence. 

Your telephone order receives from us the same care as 
a personal visit. 


BURTON, THE FLORIST 


3305 Oak Lawn Ave. 


Telephone 5-3161 

















A Bank 


that hasnt lost 
the human touch 


Your banking requirements may 
be simple or complex. 


Today you may need nothing 
more than the service of a check- 
ing account. 


Tomorrow you may have need 
for the complete facilities of this 
modern bank, with its many 
points of contact,its wide business 
experience, its great resources. 


Let your banking needs be great 
or small, you’ll find the warm, 
human greeting, the helpful co- 
operation, the sound banking 
practice that have marked First 
National service for 55 years. 


First National Bank 


in Dallas 


Capital, Surplus and Undivided Profits, $15,000,000 


[A MERGER of the AMERICAN EXCHANGE and CITY NATIONAL BANKS] 
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Mexico Offers Unique 


Vacation Possibilities 
(Continued from page 10) 


Three passport photographs are neces, 
sary, and in case of a family traveling to 
gether, a group photograph can be made 
which must be taken to the Mexican 
Consul who will then issue a tourist card 
without charge, enabling the applicant to 
enter the Republic of Mexico as a tour. 
ist. This card must be presented to the 
Mexican immigration officials upon reach. 
ing the border. Tourists who have omitted 
taking out this card in their home town 
may do so upon reaching San Antonio or 
Laredo, Texas, by applying to the Mex. 
ican Consul or the Chamber of Com. 
merce. Tourists who desire to make the 
trip into the interior of Mexico in their 
automobiles, for a period exceeding ten 
days must before crossing the border have 
necessary papers filed through a customs 
broker for the bonding of their car. This 
can be done either by simply depositing 
the amount of money, which will be re 
funded upon returning, or by putting up 
a bond for the same amount. All details 
in connection with taking an automobile 
into Mexico will be attended to by any 
customs broker in Laredo, Texas. 


For tourists who are looking for some- 
thing different and who do not wish to 
drive all the way to Mexico City can 
spend a very pleasant and interesting three 
or four days by taking a trip to Monterrey 
while in the vicinity of San Antonio, 
Texas. The distance from San Antonio 
to Laredo is 150 miles, and the distance 
from Laredo to Monterrey is 147 miles. 
Gravel surfacing has been completed the 


entire distance to Monterrey, and in very | 


good condition. 


One of the outstanding features of this 
section is a stretch of roadway which ex 
tends without a deviation for forty-four 
miles. This is said to be the world’s long 
est straight way of modern, improved sur’ 
face. With the completion of this excel 
lent motorway, a recent introduction of 
modified entry requirements and the city 
of Monterrey as an objective, a marked 
increase of motor travel is noted. Daily 
deluxe motor bus service is now available 
between San Antonio, Texas, and Mon 
terrey, Mexico. 


The population of Monterrey is 125, 
000, a typically modern Mexican city full 
of charm and local color, which, with its 
rare and subtle combination of the past 
and present, is rapidly winning an impor 
tant place as the tourist center of the com 
tinent. The climate of this enchanting city 
is superb with its brilliant tropical sur 
shine, modified by the tempering influence 
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| ASBURY PARK, NEW JERSEY 


| —America’s finest Seashore Resort, 
50 miles from New York, is 
where you validate your ticket. 


| —You will find there a delightful 
Inn of unusual charm and friend- 
ly hospitality. 


BAJAMINFRANKLIN 
| INN 


| Asbury Park, N. J. 
CARRIE E. STROUD 
Owner — Manager 











Dewitt & Washburn 
ARCHITECTS 
1228-29 Kirby Building 
DALLAS 
seman American Institute of Architects 








IN DALLAS 
12 MONTHS 
EVERY YEAR 


Supplying Representative Business 
Concerns with effective Advertising 
Specialties. 


e 


Wait for an inspection of a Dallas 
Made Line before hastily contract- 
ing elsewhere. 


e 
HAYDEN MFG. CO. 


Now At 
1415 Young at Browder 
Phone 7-5691 


Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 





of the high altitude. Its strangeness, antiq- 
uity and splendor, excellent hotel facilities, 
the hospitality of its inhabitants, the beau- 
tiful valley of the Rio Santa Caterina, the 
rich historical background dating back as 
far as the Fifteen Century and the bizarre 
scenes encountered in the fascinating 
markets, where all the curious and lovely 
products of an abundant land are dis- 
played are some of the attractive features 
which tend to make it so interesting to 
the tourist. Some of the principal points 
of interest are the famous Casino, one of 
the most beautiful in the Republic, Mon- 
terrey Country Club, Topo Chico 
Springs, the Cathedral and the Horse 
Tail Falls. The trip can easily be made 
in four or five hours from the border, and 
there is no speed limit. This section of the 
Pan-American Highway is being patroled 
by uniformed motorcycle police, whose 
duty is to aid and guide the tourist. 


It must be understood that because of 
road construction activities, the usual haz- 
ards that accompany such pioneering are 
presented, i. e., frequent detours roughly 
cut through a gigantic maze of jungle 
growth, precipitous drops into cuts and 
stream beds, sidehill cuts wide enough for 
one car only, the treacherous bogs and 
swollen streams, the latter two being ren- 
dered impassable at intervals during the 
rainy season. 


Supplementing the above is the lack of 
guide signs, scarcity of drinking water, 
mechanical and general supplies and also 
hotel accommodations. The trip should be 
carefully planned and knowledge of the 
Spanish language will greatly assist in 
making this tour a pleasant adventure. 


gee 
Speaking of valentines reminds us of 


a letter the hired girl got the other day 
from one of her most ardent admirers: 


“Dear Tillie,” wrote the dashing 
lover. “I would swim the mighty ocean 
for one glance from your dear eyes. } 
would walk through a wall of flame for 
one touch of your little hands. I would 
leap the widest chasm in the world for 
one word from your lovely lips. As al- 
ways. Your Jimmy.” 


“P. S. I'll be over Saturday night if it 
don’t rain.” 


The project of a school for the south- 
ern mountain children recalls the story 
of the teacher who was drilling her Ken- 
tucky class in grammar: 


“Pete, what’s the singular of quadru- 
peds?” 


‘““Ain’t none. Kaint have a hoss th 
one foot.” 


“The Big Daylight Upstairs Store” 


Goa ‘CLOTHE 
HEADQUARTERS 


Cool 
Comfortable 
Durable 


Tropical 
Worsteds 














$18.75 
to 


$23.75 





GUARANTEED SAVINGS 
ON 
GUARANTEED CLOTHES 


e 


VICTORY-WILSON, Inc. 
2nd Floor Marvin Building 
Main and Akard 
Jas. K. Witson, Pres. 
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METROPOLITAN 
BUSINESS COLLEGE 
A. RAGLAND, President 
Dallas, Texas 
“The School with a Reputation” 
Has Made Good Since 1887 


Write or Phone for Information 


GEY 


PTTL 


Order Books--Receipt Books--Billing Systems 
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~ RESTLAND Memorial Park 


“OUT THE RICHARDSON ROAD" 


High Rolling Grounds, 
Perpetual Care, Park Plan 





Plots may be purchased on reasonable installment terms. No 
interest, no taxes or future assessments. 


The Restland Courtesy Cars are at your disposal at any time, 
without any obligation whatsoever, to convey you to our prop- 
erty, to inspect or select a lot. 


Over five hundred members of the Chamber of Commerce now 
own plots at Restland. 


DAY PHONE—7-5194 NIGHT PHONE-—87-1071 
























We have very desirable office space 
arranged with warehouse or exhibit 
space adjacent thereto. 


you buy 
from us is 
based on 
forty years 
of 
experience 


errr 







The service | 


















facilities 
unequalled 
in the South 














Dallas Transfer & Terminal Warehouse Co. 


SECOND UNIT. SANTA FE BUILDING DALLAS 
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« « Etchings of the River» , 


By WILLIAM ALLEN Warp 


Bridges 

Are long arms of 

Concrete that reach across 
The river, holding together a 
City. 


At night 

The bridge is a 

Silver necklace stretched 

Across the river, studded with lights 
for gems. 


Progress 

Walks on Concrete 

Feet across the lowlands 
Bearing industry’s load on its 
Steel shoulders. 


The levee 

Is a giant with 

Long dark arms that 

Reach along the river banks, 
Gripping the flood monster 
By the throat. 











Texas stands seventh in automobile 
registrations with a total for 1929 of 1, 
348,107. It was one of the three states 
showing as‘much as 11 per cent increase 
over the 1928 totals. 


Building permits in Texas for March 
showed a 13 per cent gain over the Feb 
ruary total and a 4 per cent increase over 
March, 1929. Building and engineering 
contracts let in Texas for the first quar 
ter of 1930 totaled $59,068,400, an in 
crease of 1 per cent over the same period 


last year. 
San 


Of the 32,000,000 acres of land in cul 
tivation in Texas, 3,600,000 acres are ter’ 
raced, most of it having been done in the 


past five years. 
SEs 


Texas area devoted to wheat is as big 
as the entire state of Connecticut. The 
estimated 1930 acreage is 2,927,000. Ex 
clusive of cotton and wheat, Texas has 
under cultivation acreage equivalent to 
the entire states of Connecticut, Rhode 
Island, Massachusetts and New Jersey. 

BEE 


Ike —“Is ‘well-fitting’ vun void of 
two?” 

Abe—“Are you making out a bill or 
sending a telegram?” 
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Texas in Eighth Place in 
Electrical Output 


With an increase over 1928 of 26.1 
per cent—one of the outstanding gains 
registered by any state—Texas during 
1929 moved up into eighth place among 
the states in electrical output, passing 
both Washington and North Carolina and 
ressing closely upon the record of Massa- 
chusetts, which retains seventh place by 
a very narrow margin. 


The fact is significant in showing the 
rapid industrial development of Texas. 
In 1927 with a production of 1,492,000,- 
000 kilowatt-hours, it stood thirteenth 
among the states. In 1929 its total was 
2,801,096,000 kilowatt-hours, a gain of 
$80,195,000 kilowatt-hours over the total 
of 1928. 








Texas has 110 oil refineries with com- 
bined daily capacity of 882,500 barrels of 
crude. One-third of the Texas total manu- 
factures comes from these refineries. 


Permanent state funds have $7,369,- 
998 invested in bonds. 





Texas derives nearly $1,500,000 a year 
from its poll taxes, payment of which is 
prerequisite to voting, and gives two- 
thirds of it to the available school fund. 






Total state expenditures in 1929 were 
$91,924,307, of which 37.5 per cent went 
‘ for road building and 34.6 per cent for 
educational purposes. 





The children in the Kindergarten of 
the Demonstration School at North 
Texas State Teachers College were mak- 
ing plans for their Valentine postoffice. 
The question arose as to who should be 
postmaster, and it was agreed that it 
would have to be someone who could 
read. Helen said to the teacher, “You 
be the postmaster, you can read it for 


” 


us. 


Teacher: “All right—and I'll have 
to have some assistants. Do you know 
what an assistant is?” 


Bobby: “Why, that’s the one who 
does the work for you.” 


“Dearest Sweet Pea: Do you carrot 
all for me? My heart beets for you with 
your radish hair and your turnip nose; 
you are the apple of my eye. Give me a 
date. If we canteloupe, lettuce marry 
anyway. I know we would be a happy 
pear 


MAY 1930 


S. Koenigsberg 
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S. L. EWING 
COMPANY 
TYPEWRITERS 


§ 1606 Commerce 
2-3026 ~=Dallas 



































Inc. 
1306!4 Main St. 


Tailors and 
Importers 


Makers of Men’s Fine 
Wear Exclusively 


Our importations for Spring suitings 
are here 






























ZUBER & ZUBER 
Wholesale Collections 


408 Santa Fe Bldg. 
Established 1918 
C. B. ZUBER F. M. ZuBER 






























Cannon Ball Towel 





Supply Company 


2009 Orange St. Dallas, Texas 





RAVE BASS 


RAGAGSAN 8 RANSS 
——————— 





Everything Furnished in the 
Towel Supply Line 






When You Think of Safes 
Think 


ABBEY BROS. 


Herring-Hall-Marvin Dealers 


1615 Bryan Ph. 2-5065 





SERVICE UNEXCELLED 
Phone 2-2736 


mn GRY ETS 
Hs) GETING 


We Are Equipped To Do Numbering Work 









W. E. CALLAHAN 


CONSTRUCTION COMPANY 
W. E. Callahan, President 
H. F. McFarland, Jr., Vice President 
Paul Grafe, Vice President 
Wm. McCormick, Secretary-Treasurer 
General Office, 708-9 Kirby Bldg. 
Dallas, Texas 






Drainage, Irrigation, Railroad, Levee 
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Customer 
Contfidenee 


a BULK of the printing we produce is not 
for “‘one time buyers”’, but for customers— 
accounts who allow us to work with them 
time and again because experience has 
taught them that we are specialists in han- 
dling the details so essential to the produc- 
tion of effective printing at an economical 
cost. These customers have evidently found 
us competent to help them adapt thoughtful 
typography, appropriate papers and inks, 
and careful presswork to their printing— 
and their profit. 


This customer confidence is the mark of ... 
a reliable printer. 


Aa 
ell 


Telephone 7-1174 


Texas Publication House. Ine. 


Printing Interests of R. C. Dyer & Company cAcquired cApril, 1930 
2500 McKinney Avenue at Fairmount 
DALLAS 















Retail Survey 


That an efficient management policy js 
the dominant factor in the net profits of 
the average retail grocery store is jndj. 
cated in a study of coffee distribution in 
Louisville, which the Commerce Depart: 
ment made public today. A copy may be 
obtained at the Dallas district office. 


This study, it is explained, forms one 
of a series of intensive commodity analy. 
ses as revealed by the grocery survey con. 
ducted by the Department in the Kep- 
tucky metropolis with the full cooperation 
of the business men of that community, 
Louisville was selected as a sort of labora- 
tory where all phases of food distribution 
could be subjected to expert analysis. The 
purpose of the entire survey was to ascer- 
tain not only average operation but the 
best possible operation in order that pro- 
gressive merchants might emulate more ef. 
ficient practices as revealed. The present 
report which analyzes particularly the re 
lation of coffee to other commodities on 
the basis of inventory, value of sales, num- 
ber of sales, and gross margin, summarizes 
coffee results in terms of gross and net 


return. 
ann 


“Watchagotna packidge?” 

““Sabook.” 

“Wassanaimuvitt?” 

“Sadickshunery, fullinaims. Wife's 
gonna gettaplecedog andgottagettanaim- 


ferim.” 
i me | 


Criss-Cross: “Aren’t crossword puz 
zles wonderfully beneficial to one’s vo 
cabulary.” 

Up-and-down: “Yes? indeed. I've 
added about 500 obsolete and archaic 
words to mine.”—Pathfinder. 


And speaking of umbrellas—a man 
entered a hotel, placed his umbrella in 
the stand, and tied a card to it on which 
was written :— 

“This umbrella belongs to a champion 
prize fighter. Back in ten minutes.” 

When he returned the umbrella was 
gone. The card, however, was still there 
and on it was added:— 

“Umbrella was taken by champion 
long distance runner, Won't be back at 


all.” 


A famous merchant was asked about 
his success and about his contented help. 
He said: 

“The secret is: treat your money and 
your employees just alike. Keep them 
busy, or they lose interest.”—The 
Grocer. 
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“Brother in lexas 


ister in ( jalifornia 


and a telephone call that broke 


Ov NIGHT, in 
| a little Texas 
Z/\ town,a man dropped 
4, a letter into a box. 


The mail snatched 
it up with mechanic- 
al precision.. . sorted 
it... stamped it. 
routedit.. -hurledi it 
into the lighted door- 
K_} way of a steel coach. 

A Westward it raced, 
the coach a part of 
a heavy train that 
pounded upward a- 
long steep mountain 
grades, then slid 
down long, pleasant slopes to the Pacific. 














And one morning, from across 2,000 
miles of distance, out of 20 years of si- 
lence, a postman dropped it at a California 
doorstep. 
7 7 rt 

A young housewife opened 
the letter. She readit... —s 
sat for many minutes gezing 
with unseeing eyes out of a win- 
dow! From times dim in mem- 
ory, pictures moved across the 
sun-filled street: a mother’s 
death . . days of confusion 
that a tiny girl had not quite understood 

. alittle boy who had gone far away to 
kee with relatives. 


Picking up a pen, she began to write. 


But even after she had mailed her re- 
ply,she was not satisfied. There were still 
the pictures .. . of the days of sadness . 
of the little boy! How did he look now? 
How had the years treated him? Was he 





100 miles for 60 cents. 
500 miles for $2. 


An advertisement of the Southwestern Bell Telephone Company 


twenty years of silence 


waiting impatiently for word from her? 
In acorner of the room, the telephone 
met her eye. 
Was he waiting... 
Thoughtfully, she moved toward the 
telephone. She lifted the receiver, gave a 
name, an address, a Texas town. 
“Thank you,” said the operator, “hold 
the line, please.” 


impatiently? 
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Read a newspaper’s* matter-of-fact 
account of that conversation: “His sister, 
who has grown up and married since he 
last saw her twenty years ago, called him 

. for fifteen minutes brother and sister 
conversed over the 2,000 miles of tele- 
phone wire as perfectly as if they had been 
a block apart.” 


7 


Where have you a loved one...a rela- 
tive ...a friend who once was close? 


“Long distance” can bring them to you 
today, _— oe at low cost! 

y AZ Oneightout often 
long distance calls, 
connections to the 
called point are es- 
tablished while the 
person calling waits 
at the tclephonc, 

telephone statistics 
show. Seiviees is fastest when you give the 
number of the distant telephone. 

And as to price....acall from New 
York to San Francisco which three ycars 
ago cost $16.50, now costs $8. The cost 
after 8:30 p. m. is still lower. 

Number, please? 





*Name of the newspaper and date of the story 


will be furnished on request. 









HORSE POWER 
BY WIRE » » » » 


High Tension Business calls for High 
Tension Lines. Speeding up production and 
lowering costs is the order of the day. » » » 


Horse Power .By Wire---Electricity--- 
plays an important part by furnishing eco- 
nomical power---when you want it. » » » 


Texas is fortunate in having a group 
of power companies, who, by their far sighted 
policies, are playing a big role in the 
development of new industries. » » » » 


« « «€ >» » » 


For the past forty-six years, Dorsey has been 
rendering an acceptable service to an ever 
increasing clientele. » » » » » » » 


MANUFACTURING STATIONERS, PRINTERS, 
LITHOGRAPHERS, OFFICE OUTFITTERS 


Commerce , , , , to Jackson , , , , at Poydras 


THE DORSEY COMPAN 














